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Introduction

DirectMed Parts & Service is the largest independent 
diagnostic imaging parts supplier specializing in MRI 
and CT machines with over 60,000 parts in stock. An 
ISO 13485 certified company, DirectMed repairs, 
supports and sells GE, Siemens, and Philips parts to 
healthcare networks, imaging centers and 
independent service organizations (“ISOs”) around 
the world. 

DirectMed Parts is your trusted and knowledgeable 
source for medical imaging parts & service. We 
specialize in CT and MRI parts, with the largest 
selection of MRI coils in the USA. 

DirectMed Parts understands the importance of 
working with service professionals to quickly and 
accurately deliver quality parts to customer sites. We 
sell directly to OEMs, ISOs and Health Care Networks.

Quality Parts & Same Day Delivery



Vision:
Become the most trusted resource in aftermarket diagnostic imaging equipment.

Mission:
Improve the quality of life for patients around the world by extending the life of medical 
imaging equipment to improve access, reduce waste, and lower healthcare costs.

Core Values:
Resourcefulness, Integrity, Continuous Improvement, Accountability, Collaboration



MASTER LOGO



PAGE 05

MASTER LOGO BRAND GUIDELINES



PAGE 06

LOGO VARIATIONS BRAND GUIDELINES



PAGE 07

COLORS VARIATIONS BRAND GUIDELINES



CLEAR SPACE
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CLEAR SPACE BRAND GUIDELINES

The DirectMed logo must stand out in all uses.
Maintain clear space on all sides of the logo.
The free zone stops the logo competing with
other elements and graphic expressions.

The minimum clear space above and under 
the logo is equal to the height of the letter .
The clear space to the left and right of the
logo is equal to the width of the letter m.

The DirectMed logo



LOGO SIZE
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LOGO SIZE BRAND GUIDELINES

Minimum size for screen use: 

1.18' in - 30mm

Minimum size for print 

applications

150 pixels wide at 72dpi

150 pixels

LOGO SIZE GUIDEMINIMUM SIZE

1.37' in - 35mm

Logo applied to A5 sized 

document

2.55' in  - 65mm

Logo applied to A3 sized 

document

LOGO SIZE

The minimum size for all printed material 
is 1.18 inches - 30mm wide and 150 pixels (at 
72dpi) for digital on-screen use. The logo 
should never be used less than this size as this 
would lead to a compromise in legibility.

For large formats such as banners, billboards 
and signage, the logo should be proportionally 
balanced to the size of the document. In all 
cases, the logo should never:

• Bleed off any edge
• Be cropped in any way

The logo must always maintain clear space 
around it. In large formats such as those 
stated here, you should maintain a clear 
space. This will preserve the integrity of the 
logo and allow for maximum readability

1.77' in  - 45mm

Logo applied to A4 sized 

document



LOGO COLORS
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LOGO COLORS

LOGO COLORS

DirectMed Logo consists of a specific 
set of colors, that are specified on the 
right.These three colors are the 
Primary colors Palette of DirectMed.

BRAND GUIDELINES

Hex #414042
RGB 65, 64, 66

CMYK 2%, 3%, 0%, 74%

Hex #165e97
RGB 22, 94, 151

CMYK 85%, 38%, 0%, 41%

Hex #939598
RGB 147, 149, 152

CMYK 3%, 2%, 0%, 40%



LOGO TYPEFACE
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LOGO TYPEFACE BRAND GUIDELINES

PRIMARY FONT 

The DirectMed primary font is Montserrat.
The font is available free of charge. The 
Montserrat Font comes with 18 weights,
but Hairline weight shouldn’t be used.

Montserrat

AaBbCcDdEe123
abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRSTUWXYZ
£!@#$%^&*()_+-=[]{};’\ ,./:”|<>?

light AaBbCcDdEe123
Regular AaBbCcDdEe123
Bold AaBbCcDdEe123
Black AaBbCcDdEe123
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LOGO TYPEFACE BRAND GUIDELINES

TAGLINE FONT 

The DirectMed tagline font is Montserrat.
The font is available free of charge. The 
Montserrat Font comes with 18 weights,
but Hairline weight shouldn’t be used.

Montserrat

AaBbCcDdEe123
abcdefghijklmnopqrstuwxyz
ABCDEFGHIJKLMNOPQRSTUWXYZ
£!@#$%^&*()_+-=[]{};’\ ,./:”|<>?

light AaBbCcDdEe123
Regular AaBbCcDdEe123
Bold AaBbCcDdEe123
Black AaBbCcDdEe123





DO’s AND DONT’s
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DO’s AND DONT’s BRAND GUIDELINES

Do not rotate Do not deconstruct Do not stretch or skew

Do not outline glyph Do not use wrong colors Do not use gradients
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